Market Change Request

Change Request | Title Priority
Number
MCR 0021 Sending two versions of market message 105. HIGH

PART 1 CHANGE REQUEST:

Name of Requesting Energia

Organisation

Contact name Edward Barr

Date Change Request 18/05/04 Originating DR 0028
Raised Discussion Doc

Detail of Change Request

This MCR proposes to send message 105 to the new supplier and to implement a new message (105L)
with the contents underneath to be sent to the old supplier

e MPRN
e Meter Point Address
e Effective From Date

Reason for Change Request

There are 2 messages with the same message number, which should cause different business
processes to be invoked, the lost of a customer and the gain of a customer. This is felt by suppliers to
be inconsistent with the original assumption that a market message number should unique to an
individual market process. This will also cause problems when a market participant tries to reconcile the
end of day market message report with their internal systems

Identification of Baseline Products Impacted

Ver 4.1 of Market Messages — 105 Change of Supplier Confirmation Message
Ver 4.1 of Registration Messages Implementation Guide

Ver 4.1 XML Schema

Ver 4.1 of MPD 1 — Change of Supplier — NQH

Ver 4.1 of MPD 2 — Change of Supplier — QH

Ver 4.1 of MPD 4 — Revert to Supplier of Last Resort

Description of Trading & Settlement Code Impact (if any)

No Impact
Date that ESB MOIP issue Change Request 19/05/04
Date that ESB MOIP requires Response 24/05/04
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PART 2 RESPONSES AND MODIFICATIONS:

Collation of Impact Assessment (from Form C)

Not applicable

Modifications Included

Not applicable

Reason for Modifications

Not applicable

PART 3 ESB MOIP ASSESSMENT & RECOMMENDATION:

Part 3(a) ESB MOIP ASSESSMENT

Summary of Impact Assessment

Recommendation on Implementation Plan

Part 3(b) RECOMMENDATION

ACCEPTED REJECTED NO DECISION COMMENT

Reason for Recommendation

Date of issue of ESB MOIP Assessment & Recommendation
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